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MISSION 

• The heart of who you are – what 
you’re all about, want to accomplish, 
and value. 

• A statement of purpose.  
• What’s your mission? 







BRANDING 

• Making sure everything 
communicates the same ideas 
visually and in writing 

• Logos and speaking or writing-style 
• Simple is better! 
• Design-oriented = Adobe, newbie = 

Canva 





CONSISTENCY 

• Brand your photos and flyers too! 
• Use your logo everywhere! 
• Choose a font or two and a color 

scheme and use it everywhere! 





AUDIENCE 

• Who are you talking to? 
• Build a couple profiles of what “kind 

of person” that audience is– not a 
stereotype– something easy to 
visualize. 

• Use those to compare your messages 
to. 



SOCIAL MEDIA 

• Facebook 
– Articles, longer texts, links 

• Instagram 
– Visuals, make sure to curate your feed, 

stories for one-offs 
• Twitter 

– Writing-prone persons (devotionals, 
links,  prodding questions) 



INSTAGRAM 











EMAIL MARKETING 

• Constant Contact or MailChimp 
• Best practices 

– 5-6 sections at most 
– Times to send 
– Use your newsletter link! 
– Addressed from YOU 
– List the contents 
– Short & to the point contents 







WEBSITES 

• Weebly or Wix 
• Best practices 

– Link newsletters to this site 
– Link content on social media to this site 
– Container for long articles, blogs, resources, 

documents, and other long-form information 
– High contrast, use your branding, short and 

simple menus, update pages frequently if 
possible 
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